. Muc tiéu bai hoc

Tir vung: Hoc va sir dung tir vung lién quan dén gido duc va viéc lam,
bao gém cac thuat ngir nhu "training", "intern", "promotion", "colleague",
va nhiéu tir khac dé mé rong von tir va nang cao kha ning giao tiép.

Ngir phap: Nam vitng cac cdu trac ngit phap nhu "asked", "despite",
"regret", va cach chuyén dbi giira cAu chii dong va ciu bj dong, nham sir

dung chinh x4c trong cac tinh huéng giao tiép hang ngay.

. Tur vung

. Slogan /'slou.gon/: khau hiéu

a. Vi du: The company's new slogan is very catchy.

b. (Khau hiéu méi cua cong ty rat dé nhd.)

. Brand /brand/: thuong hi¢u

a. Vi du: That brand is famous worldwide.

b. (Thuong hiéu d6 nbi tiéng toan cau.)

. Campaign /kem pem/: chién dich

a. Vi du: They launched an advertising campaign last month.

b. (Ho d khoi dong mot chién dich quang cdo vao thang trudc.)

. Endorsement /in'do:rs.mont/: sy chiing thuc

a. Vi du: Celebrity endorsement is a popular strategy in marketing.

b. (Chung thyc ctia ngudi noi tiéng 1a mot chién luoc phd bién trong
marketing.)

. Target Audience /'ta:r.grt 'o:.di.ons/: d6i twong muc tiéu

a. Vi du: The target audience for this product is teenagers.

b. (Pbi tugng muyc tiéu ctia san pham nay 13 thanh thiéu nién.)

. Market Research /'ma:r.kit r1's3-:tf/: nghién ctru thi truong

a. Vi du: They conducted market research before launching the ad.

b. (Ho da tién hanh nghién ctru thi truong trude khi ra mat quang

cdo.)



7. Billboard /'bil.bo:rd/: bang quang cao
a. Vidu: The new billboard can be seen from the highway.
b. (Bang quang cdo m&i c¢6 thé nhin thiy tir duong cao tdc.)
8. Promotion /pro' mou.fon/: chuong trinh khuyén mai
a. Vi du: The store is running a big promotion this weekend.
b. (Cira hang dang c6 mdt chuong trinh khuyén mai 16n vao cudi tuan
nay.)
9. Commercial /ko'ms3-.fal/: quang cao trén TV/radio
a. Vidu: I saw the commercial for the new phone on TV.
b. (T6i da thay quang cao dién thoai moi trén TV.)
10. Consumer /kon su..ma/: nguoi ti€u dung
a. Vi du: Consumers are becoming more aware of environmental
issues.
b. (Nguoi tiéu ding ngay cang nhan thirc rd hon vé cac van dé moi
truong.)
11.  Catchy /'kat[.i/: dé nh6
a. Vidu: The jingle in that advertisement is so catchy!
b. (Bai hat trong quang céo do rat dé nhd!)
12. Bill /b1l/: hoa don
a. Vi du: He received a bill for the advertisement services.
b. (Anh dy d3 nhan duoc hoa don cho cac dich vu quang cio.)
13. Brand Awareness /'braeend o' wernoas/: nhan thirc thuong hiéu
a. Vidu: They used social media to raise brand awareness.
b. (Ho sir dung mang x3 hoi dé nang cao nhén thirc vé thuong hiéu.)
14. Demographic / dem.o'graef.ik/: nhan khau hoc
a. Vidu: The campaign is targeted at a younger demographic.
b. (Chién dich duoc nhidm vao nhém nhan khau hoc tré hon.)

15. Influencer /'m.flu.on.sa/: ngudi c6 tam anh hudng



16.

17.

18.

19.

20.

a. Vi du: The company hired influencers to promote their new
product.

b. (Cong ty da thué nhitng ngudi c6 tim anh hudng dé quang ba san
pham méi.)

Digital Marketing /'did3.1.tol ‘'ma:r.kr.tm/: tiép thi k¥ thuat sd

a. Vi du: Digital marketing has become essential in today’s world.

b. (Tiép thi k¥ thuat s6 da tré thanh diéu thiét yéu trong thé gidi ngay
nay.)

Logo /'lov.gou/: biéu tuong

a. Vi du: The company redesigned their logo last year.

b. (Cong ty da thiét ké lai biéu tuong ctia ho vao nim ngoai.)

Strategy /'straet.0.dzi/: chién lugc

a. Vi du: Their advertising strategy is highly effective.

b. (Chién luoc quang céo cua ho rat hidu qua.)

Viral /'vair.ol/: lan truyén nhanh

a. Vidu: The video went viral in just a few hours.

b. (Video d3 lan truyén nhanh chong chi trong vai gid.)

Sales /se1lz/: doanh thu

a. Vi du: Sales increased after the advertisement was aired.

b. (Doanh thu tang sau khi quang cao duoc phat song.)

3. Bai Doc: "An Unforgettable Advertisement"

I remember seeing an advertisement that truly caught my attention when I

was traveling by bus one afternoon. It was a commercial for a brand of

eco-friendly products. The ad was placed on a giant billboard right next to the

main road, which made it hard to miss. Despite the fact that [ was in a hurry, I

couldn't help but stop and take a closer look.



(T6i nh¢ da nhin thdy mét quang céo thuc sy thu hit sy cha ¥ ctia minh khi t6i
dang di xe buyt vao mot budi chiéu. D6 1a mot quang cdo vé mot thuong hiéu

san pham than thién vi moi truong. Quang cao duoc dit trén mot bang quang
c4o0 khong 16 ngay canh con dudng chinh, khién né kho ma bo qua. Mic du toi

dang voi, toi khong thé khong ding lai va nhin k¥ hon.)

The slogan was so catchy that it stuck in my head for days: "Save the planet,
one product at a time." The brand awareness created by this campaign was
impressive because not only did they advertise their products, but they also
raised awareness about environmental issues. I later learned that they had also
partnered with famous influencers to help promote their message on social

media.

(Khau hiéu rat d& nhé khién n6 4m anh trong dau t6i sudt may ngay: "Ctru hanh
tinh, timg san pham mot." Nhan thic vé thuong hiéu ma chién dich nay tao ra
rat 4n tuong, vi khong chi quang ba san phim cta ho ma ho con nang cao nhan
thirc vé cac van dé moi truong. Sau do, toi biét dugc rang ho cling da hop tac
v6i nhitng ngudi c¢6 tam anh hudng ndi tiéng dé giup quang bé thong diép cua

ho trén mang xa hoi.)

I asked my friends if they had seen the ad, and they all agreed that it was such
an effective campaign. One of them mentioned that he preferred this type of
advertisement, which focuses on a good cause, over those that just promote

consumerism. I couldn't agree more! It wasn't until I saw this ad that I realized

how powerful advertising could be when used for positive change.

(Tb6i da hoi ban bé xem ho ¢ thdy quang cao d6 khong, va tat ca déu dong ¥
rang d6 13 mot chién dich rat hiéu qua. Mot trong s6 ho d noi rang anh ay thich
loai quang cao nay hon, loai quang cdo tap trung vao mgt muc ti€u tdt dep, thay

vi chi thiic day tiéu dung. Toi hoan toan dong ! Phai dén khi toi nhin thay



quang cdo nay, t61 mo1 nhan ra quang cdo c6 thé manh meé nhu thé nao khi dugc

st dung cho su thay ddi tich cuc.)

4. Cau Héi Multiple Choice:

1. What was the advertisement promoting?
o A. A new tech product
o B. An eco-friendly brand
o C. A clothing line
o D. A food product
Answer: B
2. Why did the author stop to look at the billboard?
o A. The author was curious about the brand's slogan
o B. The author was not in a hurry
o C. The author had never seen an ad before
o D. The author saw famous people in the ad
Answer: A
3. What made the advertisement so memorable?
o A. It was the biggest billboard on the street
o B. It had a catchy slogan and supported a good cause
o C. It offered huge discounts
o D. It had bright, flashy colors
Answer: B
4. How did the advertisement raise brand awareness?
o A. By using influencers and social media
o B. By giving away free products

o C. By only focusing on product sales



o D. By using celebrity endorsements only
Answer: A
5. What did the author realize after seeing the advertisement?
o A. Advertising can be powerful when used for a positive cause
o B. Advertising is a waste of money
o C. Only influencers can make ads successful
o D. Ads about eco-friendly products are boring

Answer: A
5. Hoi thoai
Poan Hji Thoai B2 vé Chii D¢ Advertisement

Ngir canh:
Hai nguo1 ban, Anna va David, dang thao ludn vé mdt quang cdo ma ho vira
thay trén TV. Ho ban luan vé hi¢u qua ctia quang cao va cam nhén ca nhan cua

moi nguoi.

Anna: Did you see the advertisement for that new eco-friendly brand yesterday?
(Anna: Ban c6 thdy quang cdo vé thuong hiéu than thién véi moi trudng mai

hom qua khong?)

David: Yes, I did! It was so interesting, especially the part where they asked
viewers to rethink their consumption habits.
(David: C6, minh c6 thay! N6 rat thi vi, dic biét 1a phan ho kéu goi nguoi xem

suy nghi lai vé thoi quen tiéu ding cta ho.)

Anna: I agree. Despite the fact that it was a bit long, I think the message was

powerful.



(Anna: Minh dong . Mic du quang c4o hoi dai, nhung minh nghi théng diép

rat manh mé.)

David: Absolutely. They focused not only on their product but also on raising
awareness about the environment, which made it stand out.
(David: Pung vay. Ho khong chi tap trung vao san pham ma con nang cao nhan

thirc vé moi truong, di€u nay khién no6 ndi bat.)

Anna: Yes, | liked how they used real-life stories. I read that the commercial
has already gone viral! The brand must be thrilled with the results.

(Anna: Ping, minh thich cach ho sir dung nhitng cau chuyén thuc té. Minh doc
duogc rang quang cao da tré thanh hién tuong roi! Thuong hiéu chic han rat hai

1ong voi két qua nay.)

David: ’'m not surprised. It’s one of the best ads I've seen in a long time. If
only other brands would focus on meaningful causes too.

(David: Minh khong ngac nhién. DAy 13 mét trong nhitng quang céo hay nhat
ma minh d3 thiy trong thoi gian dai. Néu cac thuong hiéu khac ciing tap trung

vao nhitng muc tiéu c¢6 ¥ nghia thi tot biét may.)

Anna: Do you regret not participating in their campaign earlier? They were
asking for volunteers, right?
(Anna: Ban c6 hoi tiée vi khong tham gia vao chién dich cta ho sém hon

khong? Ho da kéu goi tinh nguyén vién, ding khong?)

David: Yes, I do regret it a bit. | was busy at the time, but now I wish I had
helped out.
(David: U, minh c6 héi tiéc mot chat. Khi d6 minh ban, nhung bay gio minh

udc gi minh da giap do.)

Anna: Well, at least you can still support the brand by purchasing their

products. The quality seems to be good, and it’s all eco-friendly.



(Anna: U, it nhét ban van c6 thé tng ho thuong hiéu bang cach mua san pham

ctia ho. Chét luong ¢ vé tt va déu than thién véi moi truong.)

David: That’s true. And I think they’ve been very strategic in their marketing.

Even the billboard near my house has the slogan "Buy Better, Live Better." It's
hard to forget!

(David: Pung thé. Va minh nghi ho d3 rit chién lugc trong marketing cua ho.

Ngay ca bang quang c4o gan nha minh ciing c¢6 khau hiéu "Mua t6t hon, séng

t6t hon." Rat khé quén!)

Anna: You’re right. Despite their products being a bit more expensive, I think
people are willing to pay for the quality and the cause.
(Anna: Ban néi ding. Mac du san phém ctia ho c6 dit hon mot chit, nhung

minh nghi moi nguo1 san sang tra cho chat lugng va muc ti€u.)

David: Yes, I’'m definitely considering buying something. Hopefully, more
companies will follow their lead and promote responsible consumerism.
(David: Pang, minh chic chin dang can nhic mua gi d6. Hy vong sé& c6 nhiéu

cong ty hon theo budc ho va thiic day tiéu dung co trach nhiém.)
6. Cau Héi Multiple Choice:

1. What part of the advertisement did David find particularly interesting?
o A. The visuals
o B. The slogan
o C. The call to rethink consumption habits
o D. The celebrity endorsements
Answer: C
2. Why did Anna like the advertisement?
o A. It had a catchy jingle

o B. It used real-life stories



o C. It was short and concise
o D. It focused solely on the product
Answer: B
3. What does David regret?
o A. Not buying the product sooner
o B. Not participating in the campaign earlier
o C. Not watching the full advertisement
o D. Not volunteering for another brand
Answer: B
4. How does Anna describe the quality of the products?
o A. Affordable and eco-friendly
o B. Expensive but worth it
o C. Cheap but low quality
o D. Only suitable for certain people
Answer: B
5. What is the slogan on the billboard near David’s house?
o A."Think Green, Act Green"
o B. "Save the Planet"
o C. "Buy Better, Live Better"
o D. "Eco-Friendly Choices"

Answer: C
7. Céu tric ngir phap

1. Céu triic "asked":
o Khi mudn dién ta viéc ai d6 yéu cau hodc hoi diéu gi, ta dung
"asked".
o Cau triic:
m asked + someone + to do something: yéu cau ai d6 lam gi.

m asked + someone + about something: hoi ai d6 vé diéu gi.



Vi du:

o The teacher asked the students to submit their homework.
(Gido vién yéu cdu hoc sinh ndp bai tdp vé nha.)

o She asked me about the job interview.
(Cé dy da héi téi vé budi phong van xin viéc.)

2. Céu triic "despite":

o "Despite" duoc sir dung dé chi sy twong phan giita hai tinh hudng,
khi mot sy viéc xdy ra bat chép mot yéu td khac.

o Cau triic:

m Despite + Noun/gerund (V-ing)
Vi du:

o Despite the rain, they continued playing football.

(Mdc dis troi miea, ho van tiép tuc choi bong da.)
o Despite feeling tired, she finished her work.

(Mdc dix cam thdy mét méi, ¢é dy van hoan thanh céng viéc.)

3. Cdu triic "regret":
o "Regret" dién ta sy héi tiéc vé mot hanh dong trong qua khu.
o Cau tric:
m regret + V-ing: hoi tiéc vi da lam gi.

m regret + to-infinitive: rat tiéc phai lam diéu gi.
Vi du:

o I regret missing the meeting.
(Téi héi tiéc vi dd bé 16 cude hop.)

o We regret to inform you that your application was unsuccessful.
(Chiing t6i rat tiéc phdi théng bdo rang don xin ciia ban dd khong
thanh cong.)



4. Cdu chu dong/bi dong:
o Cau chu dong: Chu ngir thuc hién hanh dong.
m S+tV+O
m Vidu:
m The student answered the question.
(Hoc sinh dad tra loi cdu hoi.)
o Cau bi dong: Chu ngir bi tdc dong bdi hanh dong.
m S+ tobe+ V3/ed (by + O)
m Vidu:
m The question was answered by the student.

(Cdu hoi da dwoc tra loi boi hoc sinh.)
Chuyén d6i tir cAu chi dong sang ciu bi dong:

o Active: The manager reviewed the report.
(Quan ly da xem xét bdo cao.)
o Passive: The report was reviewed by the manager.

(Bado cao dad dwoc xem xét boi quan [y.)
8. Bai tap ngir phap
Bai Tap vé Chii Pé: Advertisement
Bai Tap 1: N6i Pong Tir Véi Danh Tir (Collocations)

Hwéng dén: Nbi cac dong tir & cot A vdi danh tir & cot B dé tao thanh cum tur

hop 1y. Ban s& c¢6 10 phiit dé hoan thanh.

A (Dong tir) B (Danh tw)




1. Launch a. Product

2. Increase b. Campaign

3. Create c. Awareness

4. Promote d. Sales

5. Attract e. Audience
Dap an:

1. Launch a product

2. Increase sales

3. Create awareness

4. Promote a campaign
5

. Attract an audience

Phan tich 156i sai pho bién: Hoc sinh c6 thé nham 1an giita "promote" va
"launch" khi dung v61 "campaign" va "product." "Promote" dugc dung dé day

manh chién dich, con "launch" 1a gi61 thiéu mot san phém moi.
Bai Tép 2: Viét Cau Hoan Chinh T Tir Goi Y

Hwéng din: St dung cac tir goi y dudi day dé viét thanh cau hoan chinh c6

nghia. Ban c6 10 phut dé hoan thanh.

1. Despite / expensive / the / product / many / bought / it.



She / asked / when / campaign / would / start.
Company / regret / not / launch / earlier / ad.

The / ad / create / awareness / new / product.

U

The / advertisement / seen / by / millions / people.
Pap 4an miu:
Despite the product being expensive, many bought it.

She asked when the campaign would start.

1.
2.
3. The company regrets not launching the ad earlier.
4. The ad created awareness of the new product.

5.

The advertisement was seen by millions of people.

Phan tich 15i sai ph6 bién: Mot 16i thuong gip 13 thiéu mao tir "the" trude "ad"

va viéc st dung sai thi dong tir trong cau bi dong, nhu "seen by."
Bai Tap 3: Sira L6i Trong Cau

Hwéng dan: Duoi day 1a 5 cau c6 161. Hay stra 161 va viét lai cau dang. Ban co

10 phiit dé hoan thanh.

The company launch a new product yesterday.
Many people asked when will the sale start.
Despite of the high price, the product sold well.

They regrets not advertise earlier.

A A

The advertisement were created by a famous agency.
Dap an va giai thich:

1. The company launched a new product yesterday.
(Sai vi thiéu thi qua khir ctia "launch.")
2. Many people asked when the sale would start.

(Sai cau tric cau gian ti€p trong cau hoi.)



3. Despite the high price, the product sold well.
("Despite of" 1a sai, phai dung "despite.")

4. They regret not advertising carlier.
("Regrets" sai vé chia dong tir va "advertise" phai chuyén thanh V-ing sau
"not.")

5. The advertisement was created by a famous agency.

("Were" sai, can chia "was" cho cau b1 dong so it.)

Bai Tap 4: Viét Lai Cac Cau

Hwéng din: Viét lai cac cau sau bang cach thay d6i tinh tir, trang tir hodc danh

tir @& 1am cau phong phti hon. Ban ¢6 15 phut dé hoan thanh.

1. The ad was interesting.

. They launched the product successfully.

2
3. The advertisement was seen by a large audience.
4. The campaign was very successful.

5

. The company promoted their product aggressively.
Pap 4n miu:

The advertisement was extremely engaging.
They successfully introduced the new product.
The ad reached a massive audience.

The campaign was highly successful.

A

The company vigorously promoted their product.

Phén tich 15i sai phd bién: Hoc sinh thuong khong thay d6i nhiéu tir ngit, can
khuyén khich ho str dung tir ddng nghia va bd sung tinh tir/trang tir dé cau thém

phong phu.



Bai tap 5: Describe an unforgettable advertisement that you saw
You should say:

e Where you saw it
e What kind of advertisement it was

e What product/service was advertised
And say how you felt when you saw it
Outline chi tiét:
Gidi thiéu:

e Gidi thiéu ngin gon vé quang céo.
o Céu tric: “Let me tell you about an advertisement that I found

unforgettable.”
Noi dung chinh:

1. Noi ban thiy quéng cdo:
o Céu tric: “I saw it on [noi] such as [truyén hinh, mang xa hoi,
v.v.].”
o Cau chu dong/bi dong: “It was shown on prime time television.”
2. Loai quang cao:
o Céu tric: “It was a [loai quang cdo] that aimed to [muc dich
quang caol.”
o Cau tric asked: “I remember that my friend asked me if I had
seen it.”
3. San pham/dich vu dwoec quang cao:
o Cau triic: “The advertisement was promoting [sdn pham/dich

Vl.l] R



o Cau chu dong/bi dong: “The product was advertised as the best in
its category.”
4. Cam xuc khi xem quéang cao:
o Cau tric: “When I saw it, I felt [cam xiic].”
o Cau triic despite: “Despite its length, it managed to keep my
attention.”
o Cau triic regret: “I regret not sharing it with more friends right

away.”
Ket luan:

e ToOm tat cdm nhan va tac dong cia quang cao.

o Cau tric: “Overall, it left a lasting impression on me.”
Bai miu khoang 300 tir:

Introduction: Let me tell you about an advertisement that I found
unforgettable. I saw it on television during a popular show, and it

immediately caught my attention.

Body: It was a commercial for a new eco-friendly cleaning product that
aimed to promote sustainability in everyday life. I remember that my friend
asked me if I had seen it because it was so widely talked about. The product
was advertised as the best in its category, offering powerful cleaning without

harmful chemicals.

When I saw it, I felt inspired by the message of taking care of our planet.
Despite its length, it managed to keep my attention with engaging visuals and
a catchy jingle. The ad showcased families using the product while laughing and
enjoying their clean homes, which made me want to try it myself. I regret not
sharing it with more friends right away, as I believe it could encourage them

to make more environmentally friendly choices.



Conclusion: Overall, this advertisement left a lasting impression on me. It not
only informed me about a great product but also reminded me of the importance
of making sustainable choices in our daily lives. I believe that advertisements
like this can significantly impact our consumer habits and inspire positive

changes in society.
Miu cu di sir dung trong bai:

1. I saw it on television during a popular show.
o Dung dé chi noi ban thiy quang céo.
2. It was a commercial for a new eco-friendly cleaning product.
o Dung dé miéu ta loai quang cdo.
3. Iremember that my friend asked me if I had seen it.
o Dung dé thé hién ciu trac asked.
4. The product was advertised as the best in its category.
o Cau b1 dong mo ta san phrflm.
5. When I saw it, I felt inspired by the message.
o (Cau miéu ta cam xuc.
6. Despite its length, it managed to keep my attention.
o Dung dé thé hién ciu trac despite.
7. Iregret not sharing it with more friends right away.
o Cau thé hién sy héi tiéc.
8. Overall, this advertisement left a lasting impression on me.

o Toém tat cdm nhan vé quang céo.



